U.S. Hotel Market Topics &
Trends - 4Q 2020

After many years of consistent growth, the United States Hotel market entered a significant
downturn in Q1 2020 which has continued throughout the year. With the collapse of travel
beginning in 2020, the U.S. Hotel market is suffering from the impacts of COVID-19. Despite the
significant declines that occurred in Q1 and Q2, the market started to see improvement with
travel restrictions loosening. While analyzing Q4 2020 data, each market fundamental shows
declines which seem to indicate a recovery is not in the near-term future. This report analyzes

the trends in market fundamentals and investment sales in the nation’s Hotel market.
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The figure on the right reflects the
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With the future still unclear, it is
difficult to discern when this sector
can fully recover. However, the hotel
market is beginning to show signs

of improvement.
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US Hotels - Weekly Change in Occupancy MARKET FUNDAMENTALS:
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US HOTEL MARKET DOLLAR VOLUME Sale Volume (Fiscal Year Ending Q4)
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